
DESIGN & ARCHITECTURE PROFILES
Showcasing Southwst Florida's Outstanding Architects and Interior Designers

In the April 2012 issue of Gulfshore Life, Southwest 

Florida’s leading design professionals and architects will 

share their ideas and insights on both residential and 

commercial design and building in our area. Highlighting 

new trends, decorating techniques, products, palettes and 

more, these advertising profiles will provide readers with 

the information and resources necessary to get started 

on their remodel. 33% of Gulfshore Life readers plan to 

remodel or renovate their home in the next 12 months.* 

This year, Gulfshore Life readers will spend more than 

$400 million on home improvements and furniture.* Make 

sure your business is getting its share of that!

*MMR

We invite you to parcipate in a marketing opportunity 

in the April 2012 issue of Gulfshore Life. Design and 

Architecture Profiles will feature a series of spreads, full, 

half and quarter page advertising profiles that will include 

a headshot of designer, logo, bio, and photos of your best 

work.

CLOSING DATE: FEBruary 17, 2012 • PUBLICATION DATE: APRIL 2012 • MATERIALS DUE: FEBRUARY 27, 2012

C O M I N G  A P R I L  2 0 1 2  •  R E S E R V E  Y O U R  S P A C E  T O D A Y !



DESIGN & ARCHITECTURE PROFILES

This year, more than 37,000 Gulfshore Life readers plan 
to remodel their homes.

CONSIDER THIS ABOUT GULFSHORE LIFE'S READERS:

�34% look forward to or use Design & Architecture •	
Forecast
53% are millionaires•	
$3.7 million is the average net worth•	
�62% consider magazine advertisers to be of higher •	
quality than advertisers in other media
86% say the magazine contains useful ads•	

*MMR

 
YOUR AD WILL GET QUALITY DISTRIBUTION

Gulfshore Life•	  has a monthly distribution of 24,000 
copies with an average of 3 readers per copy 
normal & 20 readers per copy hotel.  That means 
that each month approximately 191,000 people 
read Gulfshore Life*
11,000 paid and requested subscribers throughout •	
Southwest Florida, in all 50 states and 10 foreign 
countries.
You’ll find •	 Gulfshore Life on every major newsstand 
in Southwest Florida, in-room at major luxury resorts 
and hotels in the area, and mailed to a select group 
of the  area’s most affluent newcomers.

Extra exposure brought to you at no additional charge! 
In addition to finding your advertisement in the glossy 
pages of Gulfshore Life, you will also find your business 
online, at www.GulfshoreLife.com listed in our online 
Advertiser’s Directory, featuring a direct link to your 
website!

THE DEADLINE IS COMING UP SOON. call 
your account executive today at

(239) 449-4111

Submit ad materials to Katie Marsh at  
KatieM@GulfshoreLife.com

3560 KRAFT ROAD, SUITE 301, NAPLES, FL 34105
239.449.4111 • 800.220.4853 • FAX 239.449.4163

WWW.GULFSHORELIFE.COM

RATES & Sizes

Closing Date: FEBRUARY 17, 2012 
Publication Date: APRIL 2012 

Materials Due: FEBRUARY 27, 2012

FULL PAGE 
 
Full-page profile with one main 
photo, 150 words, 2 home photos 
including 25 word description each 
and contact information
 

$2,500 net

2 PAGE SPREAD 
 
Two page profile with one main photo, logo, 300 word bio, 4 home 
photos including 25 word description each and contact information
 

$4,200 net

HALF PAGE 
HORIZONTAL 
 
Half-page horizontal profile with 100 
words, one home photo including 
75 word description and contact 
information
 

$1,250 net

QUARTER PAGE 
 
Quarter-page profile with one 
photo, 40 word bio, and contact 
information
 

$650 net

*Three readers per issue
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JULIA ROBERTS
DESIGNER STUDIO

What are the benefits of Working With a designer?

Having a designer is essential to interpreting design trends into 

your “lifestyle” and use of your home.  You want a designer to 

help you create functional spaces for living and entertaining.

 

What is your design philosophy?

We have no alliance with any particular manufacturers so we 

tailor our design to fit every client’s taste and budget.  Our 

team is collaborative and works closely with our clients to cre-

ate truly unique and award-winning interiors.

What are the emerging trends locally in design?

The design industry has experienced a renaissance of new col-

ors, fabrics and materials.  The selection of products has never 

been so amazing.  Beautiful choices in wallpapers that are easy 

to install will continue to be relevant.
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BIOGRAPHY

What distinguishes Julia roberts Design Studio 

isn’t just the sales made for their clients, but also the 

lengths to which concierge-style services are provided.  

Roberts is very selective with the designers she hires and 

keeps her firm small.  But what her team lacks in num-

bers it more than makes up for in customer service and 

attention to detail.  It helps that Roberts, who launched 

the firm in 1995, brings a vision to her business that 

incorporates the many hats she has worn over the years – 

from residential to commercial work, smaller remodeling 

projects to larger new home design.  “Being multi-fac-

eted is extremely important in the design industry,” she 

says.  “I’m a believer, for example, that unless you have 

knowledge of an area, you shouldn’t represent it.  I hire 

Id quidus. Pudam rem recum arcitasi commolesequo mod quias mint et 

alit officit esserum fugiam hilliquist, ocumate, vitis eum sitat doloratem 

ex fugiam hilliquist etus.

Id quidus. Pudam rem recum arcitasi commolesequo mod quias mint et alit 

officit esserum fugiam hilliquist, ocumate, vitis eum sitat doloratem ex fugiam 

hilliquist etus.

Id quidus. Pudam rem recum arcitasi commolesequo 

mod quias mint et alit officit esserum fugiam.

Id quidus. Pudam rem recum arcitasi commolesequo 

mod quias mint et alit officit esserum fugiam.

designers who are experts in different areas of design 

and who are very collaborative and work closely with the 

clients.  We create very unique designs that are custom 

for each client and incorporate their lifestyle and unique 

sense of style.  As one of the most highly acclaimed inte-

rior design firms, Julia Roberts Design Studio has become 

known by clients and colleagues alike for its expertise, 

experience, innovation and vast resources of unique 

products and treatments.  “We consider every project a 

privilege and every client a valuable asset to our success.”

Obitemolo volest maximustem. Cum lanis endam vellabo. 

Et odigend eniminulpa qui asped ut ipictectoris nonem. 

Ut rae nosandit, quat aut optum que none ellorate vol-

orer umquas.

AwARD wINNING vISION AND 
cREATIvE SOlUTIONS fOR ANY lIfESTYlE

941.596.0000     WWW.Julia design.com     info@Julia.com
877 NORTH GAINEY cENTER DRIvE, SUITE 178     SARASOTA, fl 34236

DESIGNEr STuDIo
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lengths to which concierge-style services are provided.  

Roberts is very selective with the designers she hires and 

keeps her firm small.  But what her team lacks in num-

bers it more than makes up for in customer service and 

attention to detail.  It helps that Roberts, who launched 

the firm in 1995, brings a vision to her business that 

incorporates the many hats she has worn over the years – 

from residential to commercial work, smaller remodeling 

projects to larger new home design.  “Being multi-fac-

eted is extremely important in the design industry,” she 

says.  “I’m a believer, for example, that unless you have 

knowledge of an area, you shouldn’t represent it.  I hire 

Id quidus. Pudam rem recum arcitasi commolesequo mod quias mint et 

alit officit esserum fugiam hilliquist, ocumate, vitis eum sitat doloratem 

ex fugiam hilliquist etus.

Id quidus. Pudam rem recum arcitasi commolesequo mod quias mint et alit 

officit esserum fugiam hilliquist, ocumate, vitis eum sitat doloratem ex fugiam 

hilliquist etus.

Id quidus. Pudam rem recum arcitasi commolesequo 

mod quias mint et alit officit esserum fugiam.

Id quidus. Pudam rem recum arcitasi commolesequo 

mod quias mint et alit officit esserum fugiam.

designers who are experts in different areas of design 
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clients.  We create very unique designs that are custom 
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Obitemolo volest maximustem. Cum lanis endam vellabo. 

Et odigend eniminulpa qui asped ut ipictectoris nonem. 

Ut rae nosandit, quat aut optum que none ellorate vol-
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AwARD wINNING vISION AND 
cREATIvE SOlUTIONS fOR ANY lIfESTYlE

941.596.0000     WWW.Julia design.com     info@Julia.com
877 NORTH GAINEY cENTER DRIvE, SUITE 178     SARASOTA, fl 34236

DESIGNEr STuDIo
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JULIA ROBERTS
DESIGNER STUDIO

PAULA DEEN
KITcHEN DESIGN STUDIO

BRAD PITT
lANDScAPE DESIGN

What distinguishes Julia roberts Design Studio isn’t 

just the sales made for their clients, but also the lengths to 

which concierge-style services are provided.  Roberts is very 

selective with the designers she hires and keeps her firm small.  

But what her team lacks in numbers it more than makes up 

for in customer service and attention to detail.  It helps that 

Roberts, who launched the firm in 1995, brings a vision to 

her business that incorporates the many hats she has worn 

over the years – from residential to commercial work, smaller 

remodeling projects to larger new home design.  “Being 

multi-faceted is extremely important in the design industry,” 

she says.  “I’m a believer, for example, that unless you have 

knowledge of an area, you shouldn’t represent it.  

AwARD wINNING vISION AND 
cREATIvE SOlUTIONS fOR ANY lIfESTYlE

941.596.0000     WWW.Julia design.com     info@Julia.com
877 NORTH GAINEY cENTER DRIvE, SUITE 178     SARASOTA, fl 34236

What distinguishes paula deen Design Studio isn’t just the 

sales made for their clients, but also the lengths to which con-

cierge-style services are provided.  I hire designers who are experts 

in different areas of design and who are very collaborative and work 

closely with the clients.  We create very unique designs that are 

custom for each client and incorporate their lifestyle and unique 

sense of style.  As one of the most highly acclaimed interior design 

firms, Paula Deen Design Studio has become known by clients and 

colleagues alike for its expertise, experience, innovation and vast 

resources of unique products and treatments. 

What distinguishes brad pitt Landscape Design isn’t just 

the sales made for their clients, but also the lengths to which 

concierge-style services are provided.  I hire designers who are 

experts in different areas of design and who are very collaborative 

and work closely with the clients.  We create very unique designs 

that are custom for each client and incorporate their lifestyle and 

unique sense of style.  As one of the most highly acclaimed interior 

design firms, Brad Pitt Design Studio has become known by clients 

and colleagues alike for its expertise, experience, innovation and 

vast resources of unique products and treatments. 

Id quidus. Pudam rem recum arcitasi commolesequo mod quias mint et alit 

officit esserum fugiam hilliquist, ocumate, vitis eum sitat doloratem ex fugiam 

hilliquist etus.

480.596.0000   WWW.PAULAsKITCHEN.COM  INFO@PAULA.COM 

877 NORTH GAINEY CENTER DRIVE, SUITE 178   SARASOTA, FL 34236

Id quidus. Pudam rem recum arcitasi commolesequo mod quias mint et alit 

officit esserum fugiam hilliquist, ocumate, vitis eum sitat doloratem ex fugiam 

hilliquist etus.

480.596.0000   WWW.BRADLANDsCAPE.COM  INFO@BRAD.COM

 877 NORTH GAINEY CENTER DRIVE, SUITE 178   SARASOTA, FL 34236

DESIGNEr STuDIo

KITCHEN DESIGN STuDIo

LANDSCAPE DESIGN

Id quidus. Pudam rem recum arcitasi commolesequo mod quias mint et 

alit officit esserum fugiam hilliquist, ocumate, vitis eum sitat doloratem 

ex fugiam hilliquist etus.

Id quidus. Pudam rem recum arcitasi commolesequo 

mod quias mint et alit officit esserum fugiam.

330 S. Pineapple Ave., Suite 205 | Sarasota, FL 34236-7032
(941) 487-1122 • fax (941) 365-7272 | sarasotamagazine.com

Resource Guide 
October 2011

The Home Issue You 
Don't Want to Miss!
The market is starting to heat up. After a long slow 

period, you need to tell consumers that you are open 

and ready for business! 

The Facts are in:
Sarasota Magazine reaches your most valuable customers. From 
young affluents ( age 18-34 with income of $100K+) to empty 
nesters, we deliver affluent consumers in the right life stages to 
buy homes, remodel or purchase new appliances and furniture. 

Advertisement Opportunities

Sarasota Magazine reaches: 
• Readers with an average household income of $355,000

• Readers with an average net worth $2.69 million 

• One-third of all consumers planning to buy a home in the next 2 years

• Almost half of all consumers planning to remodel in the next 12 

months in Sarasota and Manatee counties!

• 1 in 4 consumers planning to buy new furniture and one-third of all 

consumers planning to purchase new appliances in the next 12 months 

in Manatee and Sarasota counties.

• 1 in 4 new residents who have lived here less than one year 
*MRI Study, The Media Audit, Feb-May 2011

What’s in the 
October Issue
• Bob Plunket’s new 
Neighborhood series 
kicks off with an 
in-depth look at 
Sarasota’s historic and 
artistic museum area
• Inside a modern 
island getaway home, 
an architectural 
marvel on Casey Key
• Three Fabulous Kitchens
• A photographer’s fresh look at striking tropical plants
• Carol Tisch celebrates the new all-white trend in 
interior design and furniture

Plus this Exclusive Bonus Circulation:
• Direct mailed to recent buyers of homes valued at 
$750,000 and above
• Distributed to high-end visitors/future residents 
through select newsstands and in-room hotel 
distribution 
• Sent to select high-end real estate prospects as 
part of our realtor subscription program

Ask about our must-buy package for Luxury Homes 
Tours and Designer Show Homes that includes 
advertising and event partnership that will get you in 
front of the affluent consumers who are ready to buy! 

Quarter-Page
Includes one photo,  
40 word bio, black  
and white logo, 
telephone, website  
and address.

For rates contact your magazine representative or  
Diana RIser  941.487.1109  DianaR@sarasotamagazine.com 

RESERVE NOW! SPACE IS LIMITED!
Space closes August 17, 2011

8/3/11
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ADVERTISEMENT

JULIA ROBERTS
DESIGNER STUDIO

SARAH WILSON
lUXURy PROPERTIES

SANDRA WILKEN
lUXURy PROPERTIES

BRAD PITT
lANDScAPE DESIGN

What distinguishes Julia roberts Design 

Studio isn’t just the sales made for their clients, 

but also the lengths to which concierge-style 

services are provided.  Roberts is very selective 

with the designers she hires and keeps her  

firm small.  

What distinguishes sarah Wilson Proper-

ties isn’t just the sales made for their clients, but 

also the lengths to which concierge-style services 

are provided.  When the Sarasota Business Journal 

released its “Book of Lists”, Sarah Wilson’s ranked 

No. 20 for residential sales volume.

What distinguishes sandra Wilken Lux-

ury Properties isn’t just the sales made for their 

clients, but also the lengths to which concierge-

style services are provided.  But what her team 

lacks in numbers it more than makes up for in 

customer service and attention to detail.

What distinguishes brad pitt Landscape 

Design isn’t just the sales made for their clients, 

but also the lengths to which concierge-style 

services are provided.  I hire designers who are 

experts in different areas of design and who work 

closely with the clients. 

480.596.0000   WWW.BRADLANDSCAPE.COM  

877 NORTH GAINEY CENTER DRIVE SARASOTA, FL

480.596.0000   WWW.JULIADESIGN.COM  

 877 NORTH GAINEY CENTER DRIVE SARASOTA, FL

480.596.0000   WWW.SANDRAWILKEN.COM  

877 NORTH GAINEY CENTER DRIVE SARASOTA, FL

480.596.0000   WWW.SARAHWILSON.COM  

877 NORTH GAINEY CENTER DRIVE  SARASOTA, FL

DESIGNER

DESIGNER

REALTOR

REALTOR

Quarter Page Rates

2x Rate

3x Rate

4x Rate

$650

$550

$450


